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Encouraging more patients

to choose ACUVUFE"

Our latest ACUVUE® campaign is here, featuring
ACUVUE" OASYS MAX 1-Day, our next leve
contact lens.’

Designed to drive new patients who want to try the latest

in contact lens technology right to your practice, where

they can experience the benefits of ACUVUE® OASYS
MAX 1-Day Contact Lenses with a free' trial.

The campaign features:

Over ACUVUE’ e Tailored
8 5 0 k OASYS MAX Tuge assets

. 1-Day Social Media for your

audience A support orastice
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1.JJV Data on File 2022. TearStable™ Technology Definition.

T Professional consultation and fitting fees may apply and are not included. For T&C's visit https://www.acuvue.com/en-gb/terms-conditions/. 18+ only. Only one trial per person.
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Help more patients discover
our next level contact lens’

Featuring an unprecedented combination of
two technologies’ ACUVUE® OASYS MAX
1-Day Contact Lenses are designed to provide
all day comfort and visual clarity™ in all
lighting conditions.™

Choose ACUVUE" OASYS MAX 1-Day
Contact Lenses.

Product image for illustrative purposes only.

ACUVUE" is the most used brand
by Eye Care Professionals for
themselves in the United Kingdom?.

*n=449

1.JJV Data on File 2022. TearStable™ Technology Definition.
2.JJV Data on File 2022. CSM Subjective Responses ACUVUE® OASYS MAX 1 Day Contact Lenses - Retrospective Meta-analysis.

3 | CHOOSE ACUVUE® MAX CONSUMER CAMPAIGN TOOLXIT 3. JJV Data on File 2023: surve y among 150 Eye Care Professionals in the United Kingdom between November and December 2023.
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Our assets enable you to reach even more patients

This exciting new campaign to support ACUVUE® OASYS MAX 1-Day has been created with you and your
practice in mind. The campaign uses TV, social media and digital media advertising to help reach a large
audience and encourage them to trial ACUVUE".

he campaign captures the emotional sense of freedom and flexibility of ACUVUE® Contact Lenses, while
focusing on the comfort and clear vision' delivered through the ACUVUE® in-built technologies.

Ask your Optician
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Campaign assets you can use

Bringing in more patients to your in-store and online:

practice by driving awareness of
ACUVUE" OASYS MAX 1-Day, our CAMPAIGN VIDEO SOCIAL MEDIA ASSETS

next level contact lens?’
DIGITAL ASSETS IN-STORE ASSETS

4 | CHOOSE ACUVUE® MAX CONSUMER CAMPAIGN TOOLXIT 1. JJV Data on File 2020. ACUVUE® Brand - EYE-INSPIRED™ Innova tions.

2.JJV Data on File 2022. TearStable™ Technology Definition.
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https://brand.jjvision.com/share/1ABA31D1-88A7-490E-ADCB36D5AB32950A/
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(3 INTRODUCTION THE CAMPAIGN JOIN IN YOUR ASSETS

5
=
S
-2
Ll
=
>
n
r
o)
V)
3
=
®
Ll
-
>
-

5 | CHOOSE




&
\ > @ .

" .’f\\ .If:é .' ‘e

- P

Join the campaign

You are an important part of the campaign.

t's your trusted expertise that will help support patients tfrom trialling ACUVUE"
OASYS MAX 1-Day, to becoming satisfied, confident contact lens wearers who
are loyal to you and your practice. So, we have designed assets to help you and
your business support your patients in their journey.
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WHAT DO YOU NEED TO DO? WHY SHOULD PATIENTS BELIEVE?

Make sure your details are all up to date on
jnjvisionpro.co.uk to be a part of the campaign.

Your practice could benefit from increased
footfall, revenue and higher patient
satisfaction levels.

@ @ ( sizssvunon )

AMPAIGN TOOLKIT

28


http://jnjvisionpro.co.uk

What do you need to do?

Our campaign aims to enhance awareness of
ACUVUE" Contact Lenses, allowing you to:

@ Provide more information to your patients
about the benetfits of our technologies.

Reinforce the personalised
lifestyle benefits during the
contact lens appointment.

4
Use your expertise to recommend
our next level contact lens’ to the

NVD FHL (NOI.I.DHGOH.I.NI) 5>
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patient, ACUVUE® OASYS MAX 1-Day.

Recommend the ACUVUE® free' trial
to all your patients.

Showcase the assets available in store and through your
social media channels and website - this will help patients
understand that your practice is part of the campaign
and further drive contact lens awareness.

T Professional consultation and fitting fees may apply and are not included. For T&C's visit https://www.acuvue.com/en-gb/terms-conditions/
18+ only. Only one trial per person.
1. JJV Data on File 2022. TearStable™ Technology Definition.

7 | CHOOSE ACUVUE® MAX CONSUMER CAMPAIGN TOOLKIT
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HOOSE ACUVUE® MAX CONSUMER CAMPAIGN TOOLKIT

Why should patients believe?

We are confident that your patients will love the MAX
Comfort and MAX Clarity™ from ACUVUE® OASYS MAX
1-Day. Use the free' trial and ACUVUE"® Satisfaction

Guarantee to give patients the extra reassurance.

As with all ACUVUE"® Contact Lenses, ACUVUE"
OASYS MAX 1-Day features the following
EYE-INSPIRED™ INNOVATIONS:
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Invisible Moisture UV blocking™
edge’ infused? for eye health

*Versus ACUVUE® OASYS 1-Day.

T Professional consultation and fitting fees may apply and are not included. For T&C's visit https://www.acuvue.com/en-gb/terms-conditions/

18+ only. Only one trial per person.

AN All ACUVUE® Contact Lenses have Class 1 or Class 2 UV-blocking to help provide protection against transmission of harmful UV radiation to the cornea and into
the eye. UV-absorbing contact lenses are NOT substitutes for protective UV-absorbing eyewear such as UV-absorbing goggles or sunglasses because they do not
completely cover the eye and surrounding area. UV transmission measured with -1.00 lens.

1. JJV Data on File, 2022. CSM Subjective Responses ACUVUE® OASYS MAX 1-Day Contact Lenses- Retrospective Meta-analysis.
2.JJV Data on File 2020. ACUVUE® Brand - EYE-INSPIRED™ Innovations.
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Get more from our websites

ACUVUE.COM JNJVISIONPRO.CO.UK

Make sure your practice is registered on To maximise the benefits of the ACUVUE®
S — our ‘Find an Optician’ page and that all your OASYS MAX 1-Day campaign for your
business, and to stay informed about news

practice details are up to date.
and updates that will help your practice

CHECK NOW thrive, please ensure that you are registered.
Make sure you have stock of trial lenses LEARN MORE
as we will be driving patients to take a
freet trial.
 EARN MORE It you need any help or assistance
please contact your ACUVUE®
Account Manager who will be
able to help you.
9 | CHOOSE ACUVUE® MAX CONSUMER CAMPAIGN TOOLKIT T Professional consultation and fitting fees may apply and are not included. For T&C's visit https://www.acuvue.com/en-gb/terms-conditions

18+ only. Only one trial per person.
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https://www.acuvue.com/en-gb/get-contacts/find-an-eye-doctor/
http://www.acuvue.com/en-gb/get-contacts/max-1-day-free-trial/
https://jnjvisionpro.co.uk/

INTRODUCTION THE CAMPAIGN JOIN IN YOUR ASSETS
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The campaign look

The campaign assets are designed to provide easy
understanding for patients and flexibility for you,
while always providing a clear call to action to drive
patients into your practice:

Ask in store about
a free' trial of ACUVUE"
OASYS MAX 1-Day.

Alongside the other assets available, the visual
shown on this page can be used to enhance your
communications, and adapted to other formats
including press/magazine ads, leaflets, flashcards
and more.

DOWNLOAD THE ASSETS

Add your logo and print your own
posters or ask your ACUVUE" Account

Manager for ACUVUE® branded
posters in larger sizes for your practice.

11 | CHOOSE ACUVUE® MAX CONSUMER CAMPAIGN TOOLKIT

CAMPAIGN LOOK: 2024PP15717
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Product image for illustrative purposes only.

Ask in-store about a free' trial of
ACUVUE" OASYS MAX 1-Day.

YOUR LOGO

Professional consultation and fitting fees may apply and are not included. For T&Cs visit https://www.acuvue.com/en-gb/terms-conditions/ 18+ only. Only one trial per person.

ACUVUE® Contact Lenses can be used for vision correction. For detailed information on the proper wear, care and safety, please talk to your Eye Care Professional and read the Instructions for Use available
on the Johnson & Johnson website www.e-ifu.com. ACUVUE® and ACUVUE® OASYS MAX 1-Day are registered trademarks of Johnson & Johnson. © Johnson & Johnson Medical Ltd. 2024. 2024PP15717

T Professional consultation and fitting fees may apply and are not included. For T&C's visit https://www.acuvue .com/en-gb/terms-con ditions/
18+ only. Only one trial per person.
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https://brand.jjvision.com/share/36766104-5381-4491-86A403F69CFA8AA2/

Main video: 2024PP12741
TVC: 2024PP15935
20s videos: 2024PP13192/2024PP15234

Campaign videos

These are the longer-form videos that have been created as part of the campaign to showcase key moments that
resonate with our audience, whilst highlighting our next level contact lens', ACUVUE® OASYS MAX 1-Day.

DOWNLOAD VIDEO ASSETS
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20 SECONDS VIDEO social asset/ In-practice screens 20 SECONDS VIDEO social asset / In-practice screens
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12 | CHOOSE ACUVUE® MAX CONSUMER CAMPAIGN TOOLKIT 1. JJV Data on File 2022. TearStable™ Technology Definition.


https://brand.jjvision.com/share/1ABA31D1-88A7-490E-ADCB36D5AB32950A/
https://brand.jjvision.com/share/EA67155A-8FB1-451F-A7CE6B9DA4AF5D2D/
https://brand.jjvision.com/share/FEB2588E-3CBE-4222-BC2AC1305A476624/
https://brand.jjvision.com/share/3D279B0F-5C32-49E8-87661E395B81654E/
https://brand.jjvision.com/share/282B0396-5B96-439D-B39E17FDC217689B/

SOCIALS: 2024PP15716

Making it social

Specially designed social assets in all formats will help you deliver the key messages of

ACUVUE® OASYS MAX 1-Day to your practices’ followers on your social channels.

( DOWNLOAD SOCIAL ASSETS )

1x1 social posts

13 | CHOOSE ACUVUE® MAX CONSUMER CAMPAIGN TOOLKIT
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the key message of
ACUVUE" OASYS MAX
1-Day that will resonate
with your patients.

Leave a message

© 916 social story
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https://brand.jjvision.com/share/A74E61DA-3A2E-4861-B384C4D0A1D4123C/

EMAILS: 2024PP15720

Invite patients who already know you

This co-branded email template is perfect for getting in touch with your patients and inviting them to
experience the next level contact lens? from ACUVUE®, ACUVUE® OASYS MAX 1-Day.

DOWNLOAD EMAIL ASSETS

It’s time to upgrade
to our next level
contact lens?.

Subject line: Get the next level
contact lens? from ACUVUE® in

store today.
Book an appointment or come in

store to get your free trial of
ACUVUE® OASYS MAX 1-Day.

Preheader: Get your free’ trial
to experience comfortable,

o 1 \ B e '
clear vision. _ | . Book an appointment today

PLEASE REMEMBER: You will need to ensure
that all email communications comply with

General Data Protection Regulations and ) @) L& _ -0
associated e-privacy regulations. You must also | AC UVU E
ensure that all suppliers working on your behalt " s ; OASYS

are compliant with the regulations.

"',;__Tperience our next level contact lens?:
"UVUE® OASYS MAX 1-Day, designed
~help you experience comfortable,
. g \ar vision' in everything you do.
It’s time to upgrade
tO our neXt level aturing an unprecedented combination
2 o technologies?, ACUVUE® OASYS MAX
ns n -
contact le .y Contact Lenses are designed to provide
: | all day comfort$® and visual clarity in
all lighting conditions.$?

Book an appointment or come in

Don’t forget to add your logo to ensure

patients know that the email is Coming store to get your freef trial of
from you. You can also personalise the s ———
subject line to suit your patients. \

fen-gb/terms-conditions/. 18+ only. Only one trial per person.

rofessional consultation and fitting fees rﬁa apply a -
14 | CHOOSE ACUVUE® MAX CONSUMER CAMPAIGN TOOLKIT TP tat tting y apply fiobiorme conditions’. 8+ only Only one tial per perso

§ n=449.1. JJV Data on File 2020. ACUVUE® Brand - E
Subjective Responses ACUVUE® OASYS MAX 1-Day Contact'L
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https://brand.jjvision.com/share/1E5F286B-9977-4DED-AC7AEF9B3A866295/

DIGITAL DISPLAY: 2024PP15312

Digital display

The digital display assets can raise awareness of the campaign whilst driving traffic directly
to your practice’s website.

DOWNLOAD DIGITAL DISPLAY ASSETS

Please ask your ACUVUE® Account Manager for
assistance in creating a version for your practice
with dual-branding.

Digital display banners available as:

300 x 250px (MPU)
728 x 90px (Leaderboard)
320 x 50px (Mobile Static)

( wwor ) <Na.wwvoam> (" nousnaowni ) (€5

e tact lens' Bi? aciourfree trial
level contact 1= o' ACUVUE® 0agys
| MAX 1-Day today

/ ) =<
B k f '-‘7“?'.:. 8
00K a freat ty;

e’ trial =

! ! 7,

| Book your free' trial of Book & free! trial ﬂ

s ACUVUE® OASYS MAX 1-Day today 7

\ |
Book your free' trial of ACUVUE® 300 x250px MPU 728 x 90px Leaderboard
OASYS MAX 1-Day today

320 x 50px Mobile (Static) @
15 | CHOOSE ACUVUE® MAX CONSUMER CAMPAIGN TOOLKIT j|r8PJ:oiiT;ig:lglcg:esLilrti:’lciggra;edrsffri\r.wg fees may apply and are not included. For T&C's visit https://www.acuvue.com/en-gb/terms-conditions/ @


https://brand.jjvision.com/share/90ACB5C6-A0A9-4DB6-B5D7E9DC7DEAF355/

LANDING PAGE: 2024PP14830 @

Landing page

Our campaign drives through to the ACUVUE.com campaign landing page, either to start a free' trial,
or to encourage communication with you directly. The assets in this toolkit are available for your own
co-branded campaign to drive bookings for a contact lens consultation.

SEE THE FIND AN OPTICIAN TOOL

Johnson&Jdohnson

Patient information for free' trial Find an Optician

p\C.U\I U E Products

Considering Contact Lenses  “Wear & Care  EyeHealth Resources

Get Contact \
\enses AC UV U E Products Considering Contact Lenses Wear & Care Eye Health Resources Get Contact Lenses AC UV U E Products Considering Contact Lenses Wear & Care Eye Health Resources Get Contact Lenses

Fill in your information

ill in your information

Find an Optician

Find an Optician

ChOOSQ \he i | Tell us about yourself

ACUVUE® 0 A“S | y . | First Name * Last Name *
M M l-Day exper'\e“ce . Enter First Name Enter Last Name

Year Of Birth *

Search Distance

Q) N226BB, High Road, London, = 10 Miles

-,.-o"?g

Experience our next \evel contact lens?: ' Bl
ACUNUE® QASY! SMAX1-D ay, d&g'-gﬂEﬁ email@domain.com YYYY
Yo h&"@ You experience comf ortable, 3 . _ \ \ You must be over 18 yesrs old.

clear vision® in everything you do.
What is your experience with contact lenses? *

Select one

\ [:] * By completing the form, you consent for your data to be used to issue the requested free
\ trial voucher by e-mail and based on your responses in the form, include information that is

( NI NIOF ) <N£>|dev:>am> CNomnaouN.D

relevant to support your appointment with your eye care professional. Based on your
| experiences with contact lenses, we would like to tailor our marketing communications to
I\ vou if you have consented to them. For more information, view the free trial terms and

{j » Considering ContactLenses > Choose ACUVUE conditions and our privacy policy.

1-5 of 531 Results

llres, please sign me up for future email marketing communications from ACUVUE® so that
bhy experience can be tailored. You may withdraw your consent at any time. Please read our

tivacy policy.

o Your Opticians
0.06mi 133 HIGH ROAD WOODGREEN N22 6BB GB

Choose contact \enses that give you more

S13ASSV INOA

Ensure that you are on the ACUVUE.com
directory and your details are all up to
date to benefit from the campaign.

16 | CHOOSE ACUVUE® MAX CONSUMER CAMPAIGN TOOLKIT T Professional consultation and fitting fees may apply and are not included. For T&C's visit https://www.acuvue.com/en-gb/terms-conditions/

18+ only. Only one trial per person.



https://www.acuvue.com/en-gb/get-contacts/find-an-eye-doctor/

In-store assets

To be used as additional touchpoints and prompts within
your practice, our in-store posters and mirror clings can
encourage patients to speak to you about trialling
ACUVUE® OASYS MAX 1-Day Contact Lenses.

DOWNLOAD IN-STORE POSTERS

In-store
poster

Mirror
cling sticker
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Ask in-store about
a free' trial of ACUVUE’
OASYS MAX 1-Day.

Ask in-store about
a free' trial of ACUVUE®
OASYS MAX 1-Day.
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vision correction. F

Speak to your ACUVUE" Account Manager
about our mirror clings.

17 | CHOOSE ACUVUE® MAX CONSUMER CAMPAIGN TOOLKIT

IN-STORE: 2024PP15717

Bespoke sizes and formats

for in-store assets can be
provided for maximum impact.
Please contact your ACUVUE®
Account Manager to discuss.

A\ —Con act Lep 505

—

1-DAY

R ACUVLE

| OASYS MAX

Product image for illustrative plurposes onfy.

Ask in-store about a free' trial of
ACUVUE® OASYS MAX 1-Day.

YOUR LOGO
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https://brand.jjvision.com/share/40773088-A804-46A1-BA15ED9506C22260/?viewType=grid
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IN-STORE: 2024PP15717

Window mesh

Window meshes create maximum impact to new potential
customers walking past your store, they can act as a
reinforcement and reminder to pop in and ask about

a free' trial or to speak to you about ACUVUE®" OASYS
MAX 1-Day Contact Lenses.

ACUVUE

Ask in-store about
a free' trial of
ACUVUE® OASYS
MAX 1-Day.

'ct =

Product image for illustrative pu, P
» - 1 3

Window mesh

Bespoke sizes and formats for window
meshes can be provided for maximum
impact. Please contact your ACUVUE"
Account Manager to discuss.

T Professional consultation and fitting fees may apply and are not included. For T&C's visit https://www.acuvue.com/en-gb/terms-conditions/
18+ only. Only one trial per person.

( wwor ) <Na.wwvoam> (" nousnaowni ) (€5

S13SSV INOA




Downloads

Files are provided ready to use with the addition of your practice logo if preferred. Consistency of assets and
usage will provide you with the best campaign exposure for your practice and your patients.

Campaign look

Campaign look - working file
Adobe InDesign (32MB)

Campaign videos

Main video (30s) - working file
Adobe Premiere (7.53GB)

Main video (30s)
MP4 (52MB)

TV ad (20s) - working file
Adobe Premiere (9.41GB)

TV ad (20s)
MP4 (29MB)

20 seconds videos - working file
Adobe Premiere (12.62GB)

20 seconds videos
MP4 (60MB)

19 | CHOOSE ACUVUE® MAX CONSUMER CAMPAIGN TOOLKIT

Email . In-store
B2B2C email - working file . In-store poster - working file
HTML / Adobe XD (17MB) : 1 INDD (44MB)

Digital Display

Banners - working file
HTML (1MB)

Social - working file
Adobe Premiere (10.56GB)
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https://brand.jjvision.com/share/36766104-5381-4491-86A403F69CFA8AA2/?viewType=grid
https://brand.jjvision.com/share/1E5F286B-9977-4DED-AC7AEF9B3A866295/?viewType=grid
https://brand.jjvision.com/share/90ACB5C6-A0A9-4DB6-B5D7E9DC7DEAF355/?viewType=grid
https://brand.jjvision.com/share/A74E61DA-3A2E-4861-B384C4D0A1D4123C/
https://brand.jjvision.com/share/40773088-A804-46A1-BA15ED9506C22260/?viewType=grid
https://brand.jjvision.com/share/282B0396-5B96-439D-B39E17FDC217689B/?viewType=grid
https://brand.jjvision.com/share/282B0396-5B96-439D-B39E17FDC217689B/?viewType=grid
https://brand.jjvision.com/share/282B0396-5B96-439D-B39E17FDC217689B/?viewType=grid
https://brand.jjvision.com/share/1ABA31D1-88A7-490E-ADCB36D5AB32950A/
https://brand.jjvision.com/share/FEB2588E-3CBE-4222-BC2AC1305A476624/
https://brand.jjvision.com/share/00E669EC-DDE9-43BD-826755E9DFA54F95/

ANY QUESTIONS?
GET IN TOUCH

It you require any guidance please contact

your ACUVUE" Account Manager or
Key Account Manager

20 | CHOOSE ACUVUE® MAX CONSUMER CAMPAIGN TOOLKIT

ACUVUE® Contact Lenses are indicated for vision correction. For detailed product description and safety information, please consult the Instructions for Use or

ACUVUE® and ACUVUE® OASYS MAX 1-Day are registered trademarks of Johnson & Johnson © Johnson & Johnson and its affiliates 2024. 2024PP15799
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on website www.e-ifu.com.
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